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AT 14 SOPHIA PENSKE WAS INTERNING AT 
Teen Vogue, when a modeling agent spotted her and insisted 
she get in front of the camera. She subsequently signed with an 
agency and modeled in the US and Europe but never really loved 
it. “It wasn’t fulfilling enough for me,” says the tall, dark-haired 
stunner. Instead, she wanted to follow in her family’s business-
focused footsteps (her father is Greg Penske, the Chairman and 
CEO of Penske Motor Group; her grandfather is Roger Penske, 
Chairman and CEO of Penske Automotive Group and race car 
team owner).

But she has no interest in resting on the laurels of her famous 
last name. “Seeing my father get up every day at 5 a.m., work 
all day and travel all the time really influenced my idea of how 
one was supposed to get ahead,” says Penske, who grew up in 
Brentwood. “I realized I never wanted to work for anyone else in 
the long run, so I learned fast and started my own business,” she 
adds, with confidence far beyond her 24 years.

That business is Penske Projects, an art consultancy she 
launched just months ago, working with clients to build their 
collections and then curating those collections in their homes. 
Despite her young age and the fact that she is relatively new on 
the art scene, her business has taken off. She is currently working 
on five homes—from LA to Mexico to the Bahamas—and recently 
completed and installed a collection in the Chicago residence of 
Sirius Radio CEO Jim Meyer.  

After graduating from Cornell University, where she studied 
art history and pre-law, Penske moved to New York City and 
interned with Di Donna Galleries before working with private 
dealer Michael Altman. “I loved it,” says Penske of her gallery 
internship. That and a visual studies class in college convinced 
Penske the art world was where she belonged.

Penske works hand-in-hand with her clients to amass custom 
collections that suit their individual aesthetics and budgets. She 
specializes in working with young, emerging artists, a talent she 

honed while curating the first collection for Beverly Hills’ Spring 
Place. By happenstance, she was presented with the opportunity 
and given one month to fill the 40,000-square-foot private social 
club and members-only co-working space with loaned art. She 
worked tirelessly, visiting studios and finding LA-based artists 
willing to work with her. Two of those artists were Greg Ito and 
photographer Bjarne Bare (who shot her with Ito at the latter’s 
studio for this story). Both men quickly became her friends. “It’s 
great to work with someone who is truly excited and enthusiastic 
about your art practice,” says Ito. “From our first studio visit, it 
was clear we would have a strong working relationship.” Bare, 
too, found a kindred spirit in Penske. “Her interest in art comes 
from a genuine place—she listens,” he says. “It’s really nice to 
collaborate with someone within one’s own generation.” 

For Penske, her age can be both a challenge and an advantage. 
“When I first meet people, they often think I’m an assistant. But 
my age has also been helpful when working with artists because 
they relate to me,” she says. “And it can be good with clients too, 
because they like that I have a new idea about art.”

One of her new ideas is to turn the traditional concept of a 
gallery on its ear, hosting pop-up exhibits around the country that 
show new work from emerging artists local to each area. Her first 
will be held this summer (June 27-July 27) in East Hollywood 
in collaboration with Ito and artist Honor Titus. “It’s going to be 
like a normal gallery minus the sterile feeling,” she says. “We are 
making the entire space into art, working with floral artists. Even 
the furniture is being carefully curated.” All of the art featured 
will be specifically made for the pop-up, a detail that is important 
to Penske. “I’m not going to show works that have been seen 
before. I want all the art to be new, not backstock of a gallery.” 

Having work commissioned is something Penske likes to do 
for her clients as well. “It’s nice working with young artists on 
commissions because it’s very personalized to the clients,” she 
says. “Once I know the client and the artist, I can make sure their 
individual tastes are intertwined.” 

While Penske is finding her place in a different industry 
than her family, she is utilizing the focused ambition and serious 
work ethic that are in her genes. “The similarity between my 
family’s business and mine is that we are both salespeople,” she 
says. “They sell cars, and I sell art.”

She may have chosen a field outside the family 
business, but with racing in her blood, Sophia 
Penske is at once taking her new art consultancy 
from zero to sixty.
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Sophia Penske specializes in 
working with young, emerging 
artists such as Greg Ito, pictured 
with her here in his LA studio.
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